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Introduction

The Code of Conduct is the backbone of a
company’s compliance program and should
communicate a company’s ethical compass,
provide employees with clear expectations for
appropriate behavior at work, and contribute
to good decision-making. Today, additional
audiences also look to the Code of Conduct to
evaluate a company’s business practices and
commitment to its values.

So how does your Code of Conduct look

and read? Does it feel like a document that
reflects your company’s culture? Is it drafted
in a way that is engaging, relatable, and easily
consulted as questions arise? Or are you
“ticking the box” with an outdated Code of
Conduct that reads like a compliance formality
and is quickly forgotten?

At Labrador, we follow and understand
evolutions in corporate communications and
transform our knowledge into opportunities
for our clients. Our award-winning experience
helps companies engage with their
stakeholders, including employees, investors,
analysts, and others, through effective
corporate disclosure materials.

In this Thought Piece, we will discuss ways

to structure and present your Code of
Conduct so that it is relevant and influential
and, in turn, more effectively supports your
compliance program and improves your overall
messaging.

In May 2025, we added recommendations

for periodic review of your Code of Conduct
and considerations for addressing DEl-related
content.
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Deeper Dive

Like many compliance documents, Codes

of Conduct have moved beyond simple
one-to-two page lists of policy statements
drafted to strictly meet the bare minimum
requirements for which they were originally
intended. They have now become part of

an overall investor suite of documents
available on the company’s website. As a
result, Codes of Conduct are now written for a
wide-ranging audience that goes well beyond
the company’s employees.

In addition to its internal purpose, the Code
of Conduct is a useful tool for investors,
prospective employees, potential business
partners, government agencies, and other
stakeholders to take a look into a company’s
culture to learn more about how it promotes
values, drives ethical behaviors, and operates
with purpose.

Further, third-party organizations

who provide ratings and rankings
related to a company’s environmental,
social, and governance programs will
evaluate a company’s Code of Conduct
across a number of criteria to arrive

at their determination of a company’s
adherence to good governance

and compliance practices and its

commitment to a variety of ESG factors.

Looking at Codes of Conduct with

an eye towards the five pillars of
transparency will help you transform
your Code of Conduct into a modern
document that better engages
employees and drives behavior:

2

Accesibility

Readers can quickly find pertinent
information in a document and
information is presented in a
manner that is easy to digest.

Precision

The disclosure prioritizes
thoughtful reporting and includes
critical information beyond
requirements of compliance

that helps readers understand
the company.

Availability

Readers can easily find the
document(s) they want in the
format and language they need.

A

Clarity

Writing is in clear, plain
language so that disclosures
are immediately understood by
the reader.

Comparability

Information is summarized
appropriately and presented in a
way that facilitates comparisons
across companies and against
readers’ own guidelines, criteria
and expectations.
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What does a good and effective Code of Conduct look like?

e The Code of Conduct should be both an ® The document should include a section

impactful call to ethical behaviors and

an inspiring user experience to ensure
“readability” created by visually engaging
design, an easy to reference structure, and
clear, inclusive language.

e The document should be comprehensive,
explaining the purpose of the Code
and who it applies to and detailing
expectations around various themes,
such as: anti-corruption and ethical
business practices; fair labor, employment
practices and work environment; employee
behavior expectations; confidentiality,
information security and protection of
intellectual property.

e A Table of Contents should appear at
the outset to help readers see what is
covered by the Code and easily navigate to
specific topics.

e |t should begin with a letter from the Chief
Executive Officer or the Chief Compliance
Officer of the company setting the “Tone
from the Top”.

outlining reporting procedures and making
clear that the company prohibits retaliation
against those that report concerns.

Beyond content, effective Codes of
Conduct benefit from design to support
the substance of the Code — the goal is
to create a document that employees will
read, understand, and remember, so that it
is considered a useful resource when they
have questions.

To that end, in addition to being visually
appealing, design allows for the use of
infographics throughout the Code to make
important information more digestible and
to provide information that goes well beyond
the letter of the law — through decision
trees, Q&A or examples, and other ways to
highlight information such as links to other
policies. These aspects create interactivity
and engagement with the Code that makes
it more useful to employees and ideally
results in better compliance outcomes.

!
- The

S'pirit & The Letter

Code of Ethics & Integrity
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When should a Code of Conduct be updated?

The Code of Conduct serves as the
foundation of the company’s compliance
program and is a crucial tool for risk
management and prevention. It should
adapt to the evolving risks and business
environment of the company.

Legal requirements, stakeholder expectations,
and workplace dynamics change continuously,
so the Code of Conduct must be reviewed
and updated regularly to reflect these
changes. While an annual review is advisable,
it does not necessarily mean that the Code of
Conduct should be updated each year. When
it comes to ethics and compliance, stability
and clarity are vital for ensuring that
employees fully understand and embrace
the Code.

78%

of companies update their Codes
every 1to 3 years

6 questions to determine if you should update
your Code of conduct:
4. Does the Code of Conduct align with the

current culture, values and identity of
the company?

1. Have there been any changes in
the organization, internal policies,
or processes (e.g, merger and

acquisition, leadership change, etc.)? 5. Is it consistent with the company'’s

2. Are there any new risks that other publications (e.g, Annual report,
have emerged (e.g., exploring Sustainability Report and related policies,
new markets, introducing new Proxy Statement)?

products, utilizing new tools, 6. Can the readability and accessibility

changes in the risk environment, or of the Code be improved, and is this

stakeholder feedback)? a suitable time to do so (considering
3. Have there been significant budget and resources)?

changes in the company’s

business environment (e.g,,

new legal requirements, public

policy changes, or shifts in

stakeholder expectations)?

@ Yes

It's important to take the time to update
your Code this year.

@No

There may not be a need to update it
just yet. You can go through this process
again next year.

Remember, Codes of conduct should
reflect the current environment and
culture of a company, so they should be
updated every couple of years.
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Focus on consistent messaging of DEl content

Companies currently navigate a complex and uncertain landscape balancing growing requirements from

non-US regulatory regimes with mixed expectations of stakeholders and anti-DEI sentiment (and legal risk).

What companies should keep in mind:

Consistency across company publications
(including compliance documents, annual
reports, sustainability reports and proxy
statements) is essential. This means the
language and the approach should be
reviewed to match other disclosures.

Reflecting recent widespread changes
to annual reports and proxy statements,
many companies are removing references
to diversity or DEI and shifting language to
inclusion and/or belonging.

In addition to language transitions,
components of previous DEI-specific sections
may be removed and integrated into other
human capital management sections.

® The focus has shifted to overall corporate

culture and fairness, as well as workforce and
talent development, employee engagement,
and anti-discrimination.

Companies should anchor their discussions
on how policies related to DEI support overall
corporate strategy and drive long-term
success (for example, talent retention).

Stakeholders including customers, employees,
certain investors, and even suppliers

may question a company'’s reversal of its
commitments, leading to loss of trust in the
company and its disclosures.

Examples of changes to Codes of Conduct (May 2025)

Retail

Software

® Revised title to “Inclusion and Belonging”
(from DEI)

® Removed references to diversity and
emphasized how inclusion and belonging
serve the company'’s longterm success

® Removed link towards Racial Profiling Policy

® Continued to address equal treatment in HR
processes, emphasizing the importance of
anti-discrimination and culture of kindness
and openness

® Continued to address the topic alongside
antidiscrimination

Healthcare

® Revised title to “Workplace culture” (from DEI)

® Continued to address the topic in a very short
subsection

® Revised language to emphasize inclusion
rather than diversity

® Moved HCM-related section to the end of
the document (along with other significant
evolution in the document structure
and topics)

® Revised title to emphasize inclusion and
removed references to diversity

® Abbreviated the sub-section from two to
one page

® Shifted language on topic from commitment to
strategic asset

® Removed links to DEIl report and website

® Kept the guidelines focused on fighting
discrimination and harassment

B Dive deeper: To Say or Not
to Say (and How to Say It):
That is the DEI question facing
companies in 2025
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Benchmarking

With focus on ESG in recent years, and

ESG reporting frameworks calling for
disclosure of ethical practices, it follows that
codes of conduct are starting to be more
consistently reviewed and updated.

63%

have a document dated and produced
or updated within the last two years

Most companies include a letter from

the CEO explaining why the policies and
practices in the code of conduct are
important to company culture and business,
as well as setting expectations for strict
compliance. This letter is often found at the
beginning of the document, along with an
overview of cultural values.

80%

include a letter signed by the CEO

91%

of the letters mention the importance
of (i) ethics, compliance, and integrity,
(ii) following the code, and (iii) reporting
a concern

74%

present company values at the
beginning of the document
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Encouraging reporting of ethical concerns

requires practical guidance and instructions.

Fact patterns with guidance on how to
manage the situation and Q&A formats are
helpful. Codes of conduct should also have
visual cues to easily locate key information
and understand how to report a concern.

31%

include decision-making tree graphic

8%

(o)
nclude a graphic depicting the reporting
procedure

7
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Disclosure Examples

In the following pages, we include examples through the following lenses:

Anatomy of a Code of Conduct

Table of Contents
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The Table of Contents both demonstrates the breadth of topics covered in a modern Code of Conduct and aids the reader in navigating the document to find information.

Entegris

~ = = —————
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https://www.entegris.com/content/dam/web/about-us/corporate-overview/documents/certificates/entegris-code-of-business-ethics.pdf
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Conviction, Ownership and “Tone From the Top”

Letter from Leadership
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A letter from the Chief Executive Officer or the Chief Compliance Officer effectively sets the tone for the company’s expectations and should stress the importance of ethics, compliance, and integrity,
following the Code, and speaking up to ask questions before taking actions and reporting concerns if they arise.

Proctor & Gamble (4

Fellow P&Gers,

P&G’s Purpose, Values and Principles are the
foundation of everything we do as a company.

Building and sustaining a robust business for more than 180 years depends
on maintaining strong ethical, compliance, and quality standards across
everything we do.

Our PVPs sel a high standard for each of us. High standards are good.

They require that we hold ourselves and each other accountable for results,
and, equally important, for how we achieve those resuits

Doing the right thing every time. is the reason consumers trust us, partners
do business with us, governments and community leaders want to associate
with us, and shareholders invest in us. This trust provides us with real
competitive advantage. That trust can easily be last through a single illegal
or unethical act. We simply cannot afford to do anything that causes people
to lose trust in our Company, our brands, or our people. We must be fully
committed to our high standards at all times.

Our Worldwide Business Conduct Manual describes our mandatory,
consistent, global principles for doing the right thing. Please read it carefuly.
Take responsibility and accountability for following the behaviors and
policies referenced in it. Bookmark the v o it s available for
day-to-day consultation

We are committed to a work environment that fosters open
communication and supports employees in reporting concerns about
business conduct. If you have questions or concers about the
business conduct of our Company or any individual, please talk with
your manager, your Human Resources contacl, your PRG Legal counsel,
the Company’s Fthics & Compliance Office, or contact me directly.

You may also report any concerns through the Worldwide Business
Conduct Helpline

Thank you for following the Worldwide Business Conduct Manual
and for doing the right thing every day, in principle and in practice,
as we work together to serve consumers and customers and deliver
for shareholders.

2 %ﬂ_i

Jon R. Mocller
President and Chief Executive Officer

Thank you
for doing the
right thing

every day.

FedEx 7

Letter from our President and CEO

The world relies on FedEx to deliver. We have eamed
this lrust by connecting people and possibilties

speak with amanager, human resources, or alegal
representative al any lime for advice, guidance, or
t the FedEx

resourcefully, responsibly, and with i 1am
proud of what our team has built over a half century
and counting, and | am energized by our mission to

Alert Lin if you believe a violation of the law, our
Code, or our policies has occurred. Our Code forbids

move FedEx and the world any form of against you for reporting
concems in good faith, and we will always act
Vhile dr next i d auickly ligently to review and resolve issues if
evolving to meel the needs of our customers, one they arise.

thing that will never change s our insistence that
ethical decision-making be first and foremost in all
that we do.

FedExh; Iture of

FedExis one of the world's most trusted and
i : of 5
drive of our team members. Thank you for delivering
- Fedix

innovation, and action. We take our pledge to
always do the right thing incredibly seriously. We
count on you to lead by example, to honor your
commitments, and to uphold the law, our policics,
and our culture values, which include taking care of
each other, doing good, owning outstanding, driving
business results, and creating what's next.

The FedEx Code of Conduct s a resource for all
team members and covers key legal, ethical, and
behavioral expectations every FedCx team member
s required 1o follow. We have an open-door policy
at FedEx, which means any team member can

onour Purpl s

P Every day. P
ourlegacy and strengthen FedEx for the future by
acting with integrity and never settling for being
better when the world needs our best

Raj Subramaniam

President and CFO
FedEx Corporation

FedEx Code of Conduct | 4
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Message from Joseph Colella

Senior Vice President, General Counsel, Chief Compliance Officer, and Secretary

4 | ENTEGRIS CODE OF BUSINESS ETHICS

You have a responsibility to speak up.

Our PACE Values and this Entegris Coda of Business Ethics halp ensure that Entagris will continua to be a
high-performance company with high-integrity. While the need for us all to conduct business ethically and in
1 ot always be clear. This

Code of Business Ethics is designed hical
interact with each other and our business partners.

Navigating al dilemmas.

If you are unsure of what to do or concerned that this Code of Business Ethics, our policies, or guidelines are being

broken, you h: dl youtodoso. A

it has first The Law D a

please reach out o s, a member of the Human Resources team, your line manager, or a member of the Fxecutive

Leadership Tearm, raise s ENTEGRITY hotline.

I believa that our collective commitment to our PACE Valiies and the principles set forth in this Cade of Business

Ethics makes Entegris a special place © work. The Law Depa and our ©
lobal you deliver

Joseph Colella

Serior Vice President. Gereral Counsel
Chief Compliance Officer, and Secretary
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https://assets.ctfassets.net/oggad6svuzkv/2mdJg4ApcUZQBjnuXZLwz0/cfa52c9cb051ab8349dd83b2555608f5/Worldwide_Business_Conduct_Manual_042523.pdf
https://www.fedex.com/content/dam/fedex/us-united-states/shipping/images/CodeConduct-English.pdf
https://www.entegris.com/content/dam/web/about-us/corporate-overview/documents/certificates/entegris-code-of-business-ethics.pdf#page%3D4
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Purpose and Values

The most effective Codes of Conduct speak to each corporation’s values and how they are upheld through the behaviors of management and employees. Codes that align purpose, values and ethical
standards create a compelling message.

ConocoPhilips Becton, Dickinson and Company [ Procter & Gamble [

Our Purpose, Values and Principles

Our SPIRIT Values h ]C ‘

S P I R I I In 1897, Maxwell W. Becton and Fairleigh S. Dickinson founded

saery peopLe TEGRITY RESPONSIBILITY | INNOVATION TeamwoRk Becton, Dickinson and Company.

Nouskiso Wmpmcine .

Nestna ovawe

DooRARA Since its founding aver 120 years ago, BD has eamed its Our Purpose

sfe companyisa

reputation for reliability and honesty. Our customers trust our

are ot diiad 1 iy We win logethes. products and Lechnologies Lo improve patient lives.
newthings.

Our Code of Conduct helps shape our long:standing reputation so
that we can continue advanding the world of healtf™ for everyone

Our founders, Maxwell W. Becton and Falrlelgh S. Dickinson

Now Jersey (1906),

3 Back M Next



https://static.conocophillips.com/files/resources/codeofethics.htm#3
https://d1io3yog0oux5.cloudfront.net/_62bda61463602fc85a0c6aa4a00c28fe/bd/db/2275/21500/file/English.pdf#page%3D6
https://assets.ctfassets.net/oggad6svuzkv/2mdJg4ApcUZQBjnuXZLwz0/cfa52c9cb051ab8349dd83b2555608f5/Worldwide_Business_Conduct_Manual_042523.pdf#page%3D4
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How to Report a Concern

Companies should include a section dedicated to how employees (and others) raise their concerns. Infographics are particularly useful in depicting the reporting procedure.

ConocoPhilips Triton International

2.2 Asking Questions
and Reporting Concerns
What You Should Do

you become aware o astuton hat may invote:

violation of our Code, company policy or the Law, you
have: responsibilly (o report .

Reporting actual or suspected misconduct allows
‘our company to investigate potential problems, stop.
actual misconduct and prevent future ssues

Consider This

Reporting Concerns.
Tha Conocophillips Ethics HelpLinals

managed by third party. You can report
‘concams anonymously. when you report

anonymously,your idantity willbe kept
confidential by the third party. You willbe
assigned a confidential dentiication number
thatallows you to exchange Information with
‘Global Compllance & Ethics.

5 | conocormmps coseorausmess vcsanaconauct

Voice a Concern, Ask a Question
or Report a Violation

oncerns

consult any of the following resources:

ol 0 you supervisor, Human
=]

assistance in INVesUgating a concern of Ssue. You
have an obligation to cooperate fully and completely
and provide truthful and accurate information. Any.

Compliance & Fihics.

effort
oraltering documents or other evidence, providing
untrue information or encouraging others to provide:

(=

CALL: The ConocoPhillips

Q, cicsreptneat

877-327-272
(within the US. or Canada).

I calling from outside the US.

or Canada, use the telephone numbers
listed on the website.

EMAIL: ethicsaconocophillipscom

Contact the board of directors:
Corporate Secretary
ConocoPhillips

PO.Dox4783

Houston, TX 772104783

also
resultin prosecution for obstructing an investigation.

Disciplinary Action

10 the event an investigation eveals tha a
violaton of our Code, our polcis o thelaw has
occunre, our company willespond appropiately

Depending on the clrcumstances, this may include
disciplinary action, up to and Including termination.
InGviduals may also be subject to cvl or criminal
prosecution f they have violated the law.

Waivers

Any waivers of our Code for our directors and
executive officers may be made only by our board
of directors (or a designated committee of our
board) and will be promptly disclosed to the extent
required by law.

A rarron

How to Ask Questions or
Raise Concerns

Ifyousee or exper that s nt

with the Code, or if you have a question about how to
handle a situation - speak up.

action
IS not clecr, remember that youi are not alone, Triton provides

holping the Company succced. At any time, if there s any doubt
course o

assistance.

Inaddt

‘and high integrity s taking 6ction when you believe our Code, our

poliies, or the law may have been violated o are about to be.

violated. When you have a concem regarding unsthical conduct
Code,

the low, you should report it immeditely.

Did youknow?

The Company's Ethics Hotine is staffed by an
Indspendent third-party provider and is available 24
hours o day. seven days a week, anywhere in the world.

anonymous roports are aceoptod whero local law.
allows. Anonymous reportswillbe addressed to the
extent possible based on the information provided.

contact any of the followingresources at any time:

e

Talktayourmanager or Use the Company's
another manager you trust Cthics Hotline:
Report itto another intermal resource,
suchas HR orthe Legol Department.

How to Contact the Ethics Hotline

EyeE

Visit call Digital Intake URL:

othicspoint.com
Pontyour smortphone comeraat this QR
codo, thontop tho pop-up natificction .
#ho othics and compance helplne. This digitol
Intoks opton isavaloble h mukipielanguoges.

Code ot Conduct | 8

Entegris

BUSINESS ETHICS

How do | report a concern?

Speak to any
Executive
Speaktoalaw | Leadership Team [ Report via the
Department (FIT) or Senior ENTEGRITY
representative Leadership hotline
Team member
in your country

Speak to
Speak to your
line manager

Resources
representative

ENTEGRITY HOTLINE

- Avallable 24 hours, seven days a week.

« Avallable In all local languages where we operate.

« Trained indeps Law
Department for investigation.

+ You may choose to ramain anonymous.
- AU

Visit entegris.com/entegrity to make a report
In the U.S.: (800) 4619330

'WHAT TO EXPECT WHEN YOU USE THE ETHICS AND COMPLIANCE HOTLINE

« After you make a report, you will reccive. ber so nd follow up
por
This access
number the case. H  outof
tespect for privacy, the Company will not be able (0 inform you about individual disciplinary actions.
+ The Comp: possible.

formation only with individuals who need 1o be asked about the issue. or who need to know about the
issue. In some cases, the Company is required to share the information with legal authorities, auditors,
o others.



https://static.conocophillips.com/files/resources/codeofethics.htm#10
https://www.tritoninternational.com/sites/triton-corp/files/documents/governance-documents/triton-international-code-of-conduct.pdf#page%3D9
https://www.entegris.com/content/dam/web/about-us/corporate-overview/documents/certificates/entegris-code-of-business-ethics.pdf#page%3D5
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An Inspired User Experience

The best Codes of Conduct present strong visuals that align with corporate branding to create a document that feels more like a communications tool than a legal exercise. In the most engaging documents,
visual signposts, flowcharts, and graphics are used to further reader understanding. The most effective Codes of Conduct bring reality to hypothetical circumstances and provide a framework for decision-
making that is practical and relevant to day-to-day business activities.

Company Brand

Anchoring the Code of Conduct to the company can be accomplished through integrating the company’s tagline or other messaging from its website, matching other reporting covers, using company
imagery throughout, and highlighting company products.

Triton International @4 FedEx 4 Procter & Gamble (4

Responsible Sales and Marketing
Practices

Qur business is built on a foundation of trust. For this reason, we strive to compete vigorously and effectively,
but never unlawtully or unethically. We must make only truthful statements about P&G and its products and
services. All marketing claims must be substantiated and live up to their promises.

{ 4 You should be familiar with the sales and marketing review procedures that apply to your work. As laws and
TRITON / 7N regulations change frequently in this area, you must know the latest requirements.

We strive
to compete

Doing the

Ethics and Integrity o, — { A _
Here. There. Everywhere. i 3 ik = rlght thlng



https://www.tritoninternational.com/sites/triton-corp/files/documents/governance-documents/triton-international-code-of-conduct.pdf
https://www.fedex.com/content/dam/fedex/us-united-states/shipping/images/CodeConduct-English.pdf#page%3D8
https://assets.ctfassets.net/oggad6svuzkv/2mdJg4ApcUZQBjnuXZLwz0/cfa52c9cb051ab8349dd83b2555608f5/Worldwide_Business_Conduct_Manual_042523.pdf#page%3D38
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Decision Trees

Decision trees are useful in helping frame employee considerations of how to act and when to reach out to others in the organization for assistance in deciding how best to proceed in a given situation.

FedEx @

Approcisingour S Tedng corsof eschother | Buing sccountable satoqurdng o | it o do good

Make ethical decisions

We must do the right thing and be ethical, even ina complicated or tricky

situation. The Code and our strong culture of integrity empower you to

make the right decisions.
Does it feel right?

2

Doesit reflect our ethics and

AN

NO OR UNSURE

If you're unsure or you
answered NO to ar

©

YES

If youanswered YES
toall questions, you

1! el e

sy procesd. ako question, do not
009 proceed
Remember, you can MM
askforhelpatany IsiL consistent with the standards Stop and seek help by
Sl andintent of the Code and our contacting your
policies? manager, humen
resources, or the legal
2 department for
oy additional discussion or
o approval.

(]
Would | be comfortable if everyone. ®
knew, or if it was in the news?

FedEx Code of Conduct | 14
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Becton, Dickinson and Company [

@

O oyl

)

Comtimts T 80 WY Daing what I<right

Our Code

Our Cade sets the foundation for how we behave at BD. Our value “We
dowhot is right” is the cornerstone of our Code. To do what s right, we
follow the laws, ules, and company policies that apply to us. We also
follow the highest ethical standards, even when there's no specific law o
policy. Our Code provides guidance and resources to help us follow
through on these cthical standards and pratect our reputation.

>

line with the BD Code of Conduct and
icies and procedures?

Unsure?

Ask for halp
from your manager,
Human Resources, the
Law Group, or Ethics &
Complionce

and culture?

Unsure?

Uneure?

tomorrow’s news?

Unsure?

BB B> P

line with BD’s ethical standards.

‘Would I be proud of the decision if the ones
Tlove and respect knew about it?

Would T want to read about it in

Making ethical decisions
Many times, the right path is clear. Sermetimes, however, it may be difficult
to see which way is best. When that happens, follow the steps in the
Ethical Decision Tree, while remembering our values and our Code.
Iaking decisions based on our values stiengliens our elhical cullure,

, and helps protect our And don't worry,
whenever you need acvice, you can always ask your manaqer, Human

Ethics & Compliance.

Internal Audit, the Law Group, or Ethie

Do not proceed
‘There may be serious
consequences for B

R ® @ ® &

Procter & Gamble [(©

Recognizing the Right Thing to Do

At the core of P&G is the commitment to doing the right thing. This commitment has
been passed down from generation to generation of P&Gers. If you are ever unsure

5 i o Seek
about a business action or decision, you should ask yourself the following questions: i

re-cvaluate

Does it g
comply with A being. Wil it e
Isitlegal? e PPs truthful and protect (54 P PROCEED
WBCM arid honest? i ws or
0 5omocna.

policias?

I respect?

If the answer t© any of these questions is “no,” or you are not sure, do not proceed. Always ask before
acting. It is never okay to ignore our Purpose, Values, and Principles or our Worldwide Business
Conduct Manual for a business need. If you encounter situations in which the right choice is unclear
or there is conflicting information, you are expected to seek guidance on how to ensure we do the right
thing in that situation

You also have a duty to P&G and your fellow P&Gers to report any known or suspected violations
of our WBCM, PG policy or the law. By making such a report, you are protecting the reputation and
integrity of our Company, our brands and our people

A130f60 0



https://www.fedex.com/content/dam/fedex/us-united-states/shipping/images/CodeConduct-English.pdf#page%3D14
https://d1io3yog0oux5.cloudfront.net/_62bda61463602fc85a0c6aa4a00c28fe/bd/db/2275/21500/file/English.pdf#page%3D8
https://assets.ctfassets.net/oggad6svuzkv/2mdJg4ApcUZQBjnuXZLwz0/cfa52c9cb051ab8349dd83b2555608f5/Worldwide_Business_Conduct_Manual_042523.pdf#page%3D13

’ Labrador Transparency

Case Studies/Q&A

Modernizing your Code of Conduct to Elevate its Impact

Presenting example case studies with suggestions on how to proceed helps employees understand how the Code of Conduct applies to their everyday work situations and provides them with practical
solutions to address concerns that may arise.

Triton International @4

‘ourcompany ena
it Shorehotders

“I* Trrron

Social Media

Sasiol rsat, s
Howener other

sociol media i personol ond . horcsamont, uﬁ

profisssional compicots o

by lawz around ot aur Donotpost

Cornpors cam ond canveot sy about Reslfond confidentalinformeotion about the Company, our

austomers or ather |

i1 businass Whan using social mesiia, be mindful siness partnars. Remambarthat
that, v

unintended consequences that could Impact bath .
you and Triton, Therefore, riy o it nomber 18 you heave any uastions cboutwho may
of of the . or whelhzyku »

Remember

& Wo axpeet you Lo Lse good
Judgment whenyou post
Information online about our
compny, follow omployeas o
yourjb.

= You ore responlbls for any
ontent you publish, and you

s b i §ey
e e

What would you do @

Plossa rofr to our Social Media Poli

mero information.

Which of i topost?
Sergio: ey confidmntiol nformotion about the
Company,
auartsr cer Gon't it o
Eric: Margarets updats s appropriato ac

>y

warking onl

Margaret:

@1 had o grea lime voluntosring with my comworkors
tdayl Check out the pictures on the Compeny's page.

Triton
withoLt receivin prior Approval

& Alwoys bo cloar whon you post
anling thot your opinlons arn your
own and not those of Triten.
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s The BD WAY

Authentic
answers

Anuise working for one of our
customers sent me pricing information
and contract terms from one of our

-ompetitors. The nurse didn't think it w
onfidential. Can 1 use this information to
prepare a bid to win business currently

held by the competitor?

@ No. The information could be
confidential, even though the nurse didn't

think so. Using that information may not
be ethical and could conflict with our

[« his situation, its best to contact

the Law Group for guidance

Doing what i right Our people

Our company
and tharsholders Ourworld Tndex

Our customers and
‘markelplace

Competitive intelligence

To compete effectively, we must understand our evolving Industry and our competitors.
However, we must gather and use information about our competitors responsibly and ethically.
We should treat other companies and their information as we would want them to treat us.

How we do what s right

@ De:

« Use publicly available sources whenever possible

» Follow any confidentiality or nondisclosure agreements when we con see anoter
company’s infermation

« Respect our competitors' rights regarding thelr intellectual property and
confidential information

& Don't:

o Ask for sensitive or confidential business inforrmation from competitors or their customers

» Uscillegal methods such as tiespassing or theft to get information about other companies
« Hire or talk to former employees of competitors to get confidential information

Get more infarmation:

FedEx (4

Appreciating our

Code an values ‘ Doing the ight thing speskingup

asacond o
rk at FedEx

working for FedEx competitors, customer

Hiring family

nti

pportuniti

Holding al interests in or exercising control
over a customer, supplier, or competito

Awarding a FedEx contract to a relative or friend.

Receiving a personal benefit from a company doing b

with FedE:

| rsng crotascnan

pol to set up a business to bid ct
Lo become a FedEx supplier. | won't work in the side

business or aversee any of its operations, but | would be a

Committing to do good

pail owner Is this a potential conflict of interest with my.
employment atFadEx?

Yes. There may be a conflict. When you. your spouse,
or anolher dose personal relationship are selling up
abusiness specifically to supply to FedFx, there will
be concern about transparency,loyalty, objectivity,
anelyour ablity to put Fedx first in your decision-
making. Disclose this potential conflict to your
manager. Your manager will review the information.
check the policy, Involve human resources or the
legal department as needled, and provide guidance.

Other Resources
Glabal Conflicts of Interest Policy

.


https://www.tritoninternational.com/sites/triton-corp/files/documents/governance-documents/triton-international-code-of-conduct.pdf#page%3D21
https://d1io3yog0oux5.cloudfront.net/_62bda61463602fc85a0c6aa4a00c28fe/bd/db/2275/21500/file/English.pdf#page%3D25
https://www.fedex.com/content/dam/fedex/us-united-states/shipping/images/CodeConduct-English.pdf#page%3D31
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Highlighting related Policies and other Visual Aids

Infographics and visual cues can be used throughout a Code of Conduct to guide readers to additional company information and to present useful takeaways and considerations.

GE HealthCare 4 ConocoPhillips @ Entegris (1

Acceptable Use

We use GEHC Proprietary Information and GEHC Information Resources responsibly.

THE GEHC WAY

+ Limitnor-business use of GCIIC Information Resources, intarnet

*We must use and protect information about our Company, our
customers, our employces and our supplicrs in an appropriate
manner.

*Similarly, we must use and protect systems, devices, and other
technology used to process GEHC Proprictary Information
appropriately.

WHAT ARE GEHC INFORMATION RESOURCES?

access ema
amount. Such use must not abuse Company time andjor
licies, standards or

guidelines; orinterfere with your work,

- Donotstore, maintain, of back up GEHC Prop

on personally owned or non-GEHC computers, mobile devices,
rermovable media or clovd storage.

+ Donatuseequipmentor technology banned by GEHC ora
‘govemment entiy.

5

POLICY SPOTLIGHT

Raise any concers about the:

appropriate use or protection

of GEHC Proprietary

Information or GEHC

Information Resources at
alth.ge.

sre rby
contacting your manager, business.
Ombuds, Legal, Privacy,
Information Security o

annals.

Compliance Leader or other Open
Ay systems, devices, ol and h terials that are sexually Repori
approved by GEHC10 process, Sore Ortransmi GEHC explicit, orotherwiseinappropriate
Proprictary Informaton,
p *INTEGRITY IN ACTION
-l scd by
mobiledevices, and tablets. and A
such Jthat @ 1am awayfrommyGEHC oind "Gnes
businessic. & gn.C: from
ounDevkce BOD}program) iy personal email account?

YOUR ROLE

A Ho,j0u maynotuseyour personal emal account to conduct GEHC
business Thisi

« Store GEHC Proprietary Information anlyin GEHC
Information Resaurces.

- Only use your GEHC identity (e g, GEHC e or role,email address,
credentials) where approved by policy and for GEHC business
purposes.

+ Return GEHC Iformation Resources when they are no longer
rerquited o ave been replaced, a1d whe you are eaving GEI C.

colleagyes, customers o7 suppliers, 2s well s serwling yourselfany
materials containing GEHE Proprietary Information. You must wait
untilyou can regain accesstoyour GEKC email.

HELP CORNER
S8L Acceptable Use Policy

Security Portal

con | egend

Consider This

Things to consider before making
declsions and taking action.

Q Questions and Answers
Common questions and answers
on the topic presented.

& PolicyLinks

Leern more about specific
policies or resources that may
impact your work.

33 Eliminating Workpla

Our Commitment

B

Our Expectations

Conflict of Interest Checklist
Ifyou are concerned
have conflictof i
before taking action.

youmight have orap
arest, ask yourse  these quastions

) Wil obigated or make someone & sefeel
ebigaedto doonething?

=

Am1fallng o honor aur P RTValues?

O b this an action that i
compeny?

bencit me but not aur

O s there any chance my jucgment might be

onpromised?

O s there anyway t zould givethe apoeanance ofa
confict of nrerestin the eyes of others?

Hyou anserer yes 1o 31y of these guestions or ae

nots of them, contact your
Reources eaventa w, Global
Complance & tnics ot the Ethics HalpLine.

o o ansviet

supervian, Fum

{arassment

[T

Recognizing Harsssment

@ iy tinks

el mployment pportuity (601

Political and Other
Appointments

&) vsuaiy Acceptable

pulblish business elated articles
and books.

Sometimes Accoptable
+ itan emoyee wants o runfor

conteutthe
Q Govennmmnt Al deprlmert

Never Acceptable

customen, contecton orsupplers
constitutes aconfiet ol nteret
adisprotibied.

) uestons and Answers

TADIT OF CONT PEOPLE AND TCAMWORK

PEOPLE AND TEAMWORK:
Respectful Workplace

QUESTION:
Whlte on a business trip, a colieague

TADILITY. INTEGRITY. ANE TRUST REATIVITY AND (NN

ANSWER:

made

This type of conduct is unacceptable and should
regardioss

PP
u hiours or ot Tell your coleague such

mae
uncomfortable | asked them to stap, but they
wouldn't. We weren'tIn the office and It was.

“after hours” 50 | wasn't surc what | should do.

actions are inappropriate and must be stapped, and
if they confinue, you need to teport the problem to
‘your manager or a Human R

@ MAKE SURE YOU:

« Help each other by speaking out
when a coworker's conduct makes
others uncomfortable.

= Never tolerate sexual harassment, including
requests for sexual favors, or other unwelcome:
verbal or physical conduct of a sexusl nature.

+ Promote a positive attitude toward policles
designed to build a safe, ethical, and
professional workplace.

« Reportall incidents of harassment and
intimidation that may compromise our ability to

@ 'WATCH OUT FOR:

- Unwelcome remarks, gestures, or
physical contact

« The display of sexually explicit or offensive
pictures or othar materials.

« Sexualor offensive Jokes or comments (explicit
or by innuendol and leering.

« Verbal abuse, threats or taunting.
‘ TO LEARN MORE:
+ Discuss any questions of concerns with

yourline manager or HR representative

« HRPolicies


https://www.gehealthcare.com/-/jssmedia/gehc/us/files/about/compliance/the-spirit-the-letter-jan-2023-english-2023-final#page%3D19
https://static.conocophillips.com/files/resources/codeofethics.htm#16
https://www.entegris.com/content/dam/web/about-us/corporate-overview/documents/certificates/entegris-code-of-business-ethics.pdf#page%3D17

About Labrador

Labrador exists to offer the science of
transparency to corporations wishing to
communicate effectively with their readers.

Our experienced and passionate team is
composed of attorneys, designers, project
managers, thinkers, and web developers. We
collaborate together around a process that
encompasses drafting, editing, designing,
and publishing across all digital and

print channels.

We are thrilled that communications
prepared by Labrador have contributed to
trustful relationships between our clients
and their readers, whether investors,
employees, or other stakeholders.

In turn, our commitment to our clients

has resulted in meaningful long-term
relationships with some of the most

resg U ﬁl{tc and private companies in

B e

Contact

contact-us@labrador-company.com
Labrador

1737 Ellsworth Industrial Blvd NW Suite E-1
Atlanta, GA 30318

(404) 688 3584
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